Enjoy Dairy Rally and

WORLD MILK DAY

May 29 - June 1, 2019

World Milk Day was established by the Food and Agriculture Organization of the
United Nations in 2001 to recognize the importance of milk as a global food.
Key metrics1:
664 million impressions2 for global
campaign (including #EnjoyDairy plus 17
translations and local hashtags)
258 million impressions for global
campaign prior to June 1
50,000+ posts using #WorldMilkDay
145 million impressions for #EnjoyDairy
60% positive, 36% neutral, 4% negative
sentiment for top 3 hashtags
525 media articles with 341 million
readership (75% positive sentiment)

To help create a positive stream of conversation in advance of the celebration,
this year Global Dairy Platform coordinated the Enjoy Dairy Rally from May
29-31, culminating in World Milk Day on June 1. Through social and traditional
media as well as hundreds of events, the benefits of milk and dairy products
were actively promoted, including how dairy supports the livelihoods of one
billion people around the world.
Overall, impressions were down from 1.1 billion last year, which was expected
due to World Milk Day being on a Saturday this year. However, by introducing the
Enjoy Dairy Rally and extending the length of activity, that shortfall was reduced.
What’s more, the Enjoy Dairy Rally made the effort look and feel more like a
campaign, which may be something to consider for the future.
Importantly, positive sentiment was up significantly from last year (60% vs.
43% in 2018), and negative posts decreased to 4% from 6% in 2018.
The global dairy sector did a terrific job at keeping the conversation upbeat.

426 events in 68 countries
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SOCIAL MEDIA CAMPAIGN
The top 10 countries
for social activity were:
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For the top 3 hashtags - #WorldMilkDay,
#EnjoyDairy and #9jaMilkFest, positive sentiment
was up significantly from last year (60% vs. 43%
in 2018), and negative posts decreased to
4% from 6% in 2018.
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SOCIAL MEDIA HIGHLIGHTS
There were more than 50,000 posts using #WorldMilkDay from
May 1 – June 2. Here are just a few of the highlights.
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TRADITIONAL MEDIA COVERAGE
The campaign received 525 mentions in media outlets that were
shared 7,675 times on social media, reaching an aggregate readership
of 341 million people with positive sentiment at 73%.
The top 10 countries for traditional media were:
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HUNDREDS OF EVENTS
CELEBRATED DAIRY
World Milk Day was again a very popular day for events around the world. In fact, there were
426 events in 68 countries, compared to 586 events in 72 countries last year. Activities included
community breakfasts, milk rallies, tastings, giveaways, dairy farm open houses, school visits, photo
and drawing contests, seminars, sports events, dance parties, livestock expos and more. The events
were organized by dairy farms and cooperatives, ministries of agriculture or health, national dairy
associations, dairy companies, schools, medical groups, NGOs and others.

Here is a taste of the great events that took place around the world
AUSTRALIA
Dairy Australia held a social media campaign
dubbed ‘What do you cheers to?,’ giving
Australians the chance to win a years’ supply
of milk for their household by sharing their best
milk moment on social media. The campaign
engaged Australian food influencers.

CHINA
The Dairy Association of Beijing held a weeklong Milk Cultural Festival. Yili, a dairy company,
celebrated with milk donations to children.
Chinese Actor and Mandopop artist Zhong
Hanliang launched a new yoghurt in Shenzhen.

CANADA
World Milk Day was featured at the Montreal
Impact soccer team during their Major
League Soccer match against Orlando City
SC, in partnership with Nutrilait. This included
providing a free commemorative glass with every
milk carton purchase.

CHILE
A number of seminars were held at the
Chilean National Congress of Nutritionists,
in tandem with an awareness-raising social
media campaign.

Chinese Social Media
Weibo 4721 Shares
Sina Weibo is a Chinese
microblogging website.

WeChat 46540 Shares
WeChat is a Chinese
multi-purpose messaging,
social media and mobile
payment app.

COSTA RICA

HAITI

The National Chamber of Dairy Producers and
the Municipality of San Jose organized a ‘Long
Live Milk’ festival, including tastings, dance
performances, and Zumba classes.

NGO Elevages Sans Frontieres hosted events
featuring singing and dancing with local dairy
farmers in the Belladere, Savane Grande and
Poete regions.

COLOMBIA

INDIA

Dairy company Sanfernando distributed free dairy
products in several neighborhoods throughout Cali.

The Dakshina Kannada Co-operative Milk
Producers Union distributed milk to 300
schoolchildren in Mangaluru. Concurrent events
were held in Kerala, Punjab, Tamil Nadu, Odisha,
Gujarat, Uttar Pradesh, Bihar, Jammu and
Kashmir, and other locations in Karnataka. Amul
Coop held celebrations across Gujarat.

ETHIOPIA
The Ministry of Agriculture hosted a dairy
celebration featuring educational workshops,
conference panels, motivational speeches, and
cultural entertainment in Addis Ababa.

EUROPE
The European Union funded and launched a
3-year campaign called ‘Everything Starts with
Milk,’ featuring Irish rugby star Rob Kearney. A
marketing campaign, including TV advertising,
will air later this year.

FRANCE
Several dairy processors hosted open days,
while farms hosted tours throughout the week
prior to World Milk Day. The International Dairy
Federation also organized an expert forum to
discuss how to promote the benefits of dairy
to the public.

IRELAND
The National Dairy Council in Ireland, in partnership
with Rugby Star Rob Kearney, offered aspiring
young rugby stars the chance to win a training
session with Kearney for their school or club team.

JAPAN
GUATEMALA
The Ministry of the Economy, the Chamber
of Industry, and the Union of Dairy Producers
hosted a celebration in Guatemala City
showcasing local yogurts and cheeses.

J-Milk, the Japanese Dairy Association, held
several events across the country, including a
‘milk congress’ in Tokyo that brought together
dairy experts to present the latest findings on the
health, socio-cultural and nutritional value of milk.

KENYA

PAKISTAN

The Wildlife Foundation hosted a forum entitled
‘My Cow! My Life! Narratives of Pastoral Women’
where Maasai pastoral women shared their
experiences as dairy producers.

The Dairy Science Club of the Aridian Veterinary
Scholar Forum hosted a celebration with more
than 350 students in Rawalpindi. The governor
of the Province of Sindh celebrated by
welcoming children to his house and committing
to overcoming stunting in the country.

MEXICO
The State Congress of Jalisco and the State
Ministry for Agriculture and Rural Development
hosted an event called ‘Brindis conmemorativo:
Sí a la leche’ to promote milk consumption.

MYANMAR
The Myanmar Livestock Federation hosted
a series of training sessions and workshops
focused on dairy production and processing.

THE PHILIPPINES
NEW ZEALAND
On World Milk Day, the Skycity Hamilton Waikato
Women’s team used milk cartons instead of a
rugby ball at their trainings.

The National Dairy Authority of the Philippines
organized a series of events across the country
featuring Zumba classes, dairy-based meals,
and cheese-making demonstrations.

PORTUGAL
The Portuguese Association of Milk Producers
celebrated with the launch of a three-year
project called ‘Milk is Life’ that focuses on
educating students and their teachers.

RUSSIA
NIGERIA
Arla Dano hosted #9jaMilkFest, which involved
a week of visiting impoverished communities
to provide a dairy-based breakfast along with
education on the importance of dairy. This was
followed by “Dano on the Farm,” a party with
several celebrity guests.
Friesland Campina WAMCO brands Peak Milk
and Three Crowns Milk, in partnership with the
Nutrition Society of Nigeria, provided dairy-based
breakfasts to 10 million Nigerians in Lagos, Edo,
Enugu, Anambra, Abuja, Oyo, and Ogun states
in the week leading up to World Milk Day. This
was paired with a social media campaign raising
awareness of the health benefits of milk.

A trolley painting competition was held in Omsk
by the Luzhajkino Company, paired with a
dairy giveaway.

SRI LANKA

VIETNAM

Watawala Dairy held a rally featuring dairy-based
art, dancing and essay competitions.

Vinamilk, the Vietnam Dairy Association, and
the Vietnam Advertisement and Fair Exhibition
JSC jointly hosted a festival in the context
of the Vietnam International Milk and Dairy
Products Exhibition in Ho Chi Minh City. The
representative of the UN Food and Agricultural
Organization for Vietnam made a statement
extolling the virtues of dairy.

TANZANIA
The Agricultural Council of Tanzania and the
Tanzania Dairy Board held its second annual
Milk Week, which featured a livestock expo and
was attended by Luhaga Joelson Mpina, the
Minister for Livestock and Fisheries.

THAILAND
The Ministry of Agriculture and Cooperatives
officiated an event as part of the Livestock Expo
2019. The Thai Health Promotion Foundation
launched an awareness campaign encouraging
Thais to drink milk daily. The Prime Minister
drank a glass of milk with schoolchildren during
a cabinet meeting to promote milk consumption.

USA
Dairy Farmers of America launched their
#GiveMilkMoney campaign pledging to donate
a gallon of milk to food banks for every social
media post that uses that hashtag throughout
the month of June.

WEST AFRICA
The “Mon lait est local” campaign featured
events in Burkina Faso, Mali, Niger, Mauritania,
Chad, and Senegal, with participation from
ministers, local dairy producers and the
executive director of Oxfam. A novelty song was
written and recorded to celebrate the occasion.

ZAMBIA
The Dairy Association of Zambia, in partnership
with the Scaling Up Nutrition Alliance, organized
a full day of activities, including a fun run,
aerobics classes, milk tastings and giveaways.

Follow us on:
Twitter @WorldMilkDay, Instagram and Facebook @GlobalDairyPlatform
#WorldMilkDay #EnjoyDairy | www.WorldMilkDay.org

